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HoBiTHi acnekTH HayKOBOro BuB4YeHHs1 eTuku pekjamu: XXI cr.

3a xpono.02iuHO-MUNOL0ZIUHUM NPUHUUNOM 3POOLEHO 02510 HAYK0B0Z0 GUGUEHHs emuKu pexianu 6i0 nouamxy XXI cm.
Cucmemuuil aHaNi3 6UA6UE OCHOBHI MEHOCHYIT, W0 3d6e3neuyiomy KOMNIeKCHe 00CAI0KEeHHs eMmUUHUX npob.aieM peKidm-

HOT KOMYHIKAUTI.

Karouoesi caosa: icmopiozpagis, duckype, emuka pexiamu, mendeHyii po3sumxy pexiamo3naecmsd.

KTYaJbHIiCTh T€MH 3yMOBJICHA Hacamllepesl Ha-
04- raJbHUMH TIOTpe6aMi I'YMaHiCTUYHOTO CYCITiJIb-
CTBa, 10 HA NJISXY CBOTO PO3BUTKY i BIOCKOHAJEHHS
IparHe JOCSATTHU MOJIMIIEHHS MOPAJIbHICHOTO J0OpO0y-
Ty. BuBdenns icropiorpacdii eTukmu pexaaMHOI KOMYy-
HiKallii, 110 € OJHUM i3 iHAMKATOpPiB MOPAJIbHOI CBi-
JIOMOCTi CYCITiJTbCTBA, He JIHIle 3’SICOBY€E OCHOBHi Ha-
NIpSIMU HAYKOBUX CTY/iH, a I BU3HAUA€ MEePCHeKTUBHI
aCIIeKTH TOCJIi/PKeHb 3 ypaxXyBaHHIM MEHTAJIbHOI, eT-
HiYHOI, iICTOPUKO-TIOMITUYHOT, COIiaJIbHOI CBOEPiTHOC-
Ti IOIVIA/iB HA MUTAHHA €TUYHOI KOPEKTHOCTI PEKJIAMU.

Orsig riTeparypu i monepeaHix AociikeHs. Un
He TIepira crpoba CHCTEMHOTO aHAJITUKO-CHHTETHYHOTO
BUCBITJIEHHS icTopiorpadii ety pekaamu 6yJia 3/ikic-
HeHa y 1990-x pp. Mixaenem Xaitmanom y cratti «/[o-
CJII/IPKEHHST PeKJIaMHOi eTUKHU: MUHYJe, CbOTOJEeHHS i
maitbytue» [1]. Hacrymmoio crpo6oio mocaigutu ic-
Topiorpadiio eTHKN pekJamu craja po6ora MaiineTt
I. Mpampaiit ta Ilatpik 1. Mepdi «Ilorounnit cran etu-
KM PeKJIaMU: iHIYCTPis Ta akajeMivHi mepcrekTuBuy [2].

IcTopiorpadist BUBUCHHS €TUKH PEKJaMU, 3/ilicHe-
Ha y MesKax KOMILJIEKCHOTO Jocripkenns «Etnka pek-
JIaMi SK eCTUMallifHUu#l OpieHTHP Cy4yacHOTO CYCIIiJb-
ctBay [3], BusgBmia y peksiamosHaBcTBi XX cT. Tpu
OCHOBHMX /IUCKYPCH: IOPUANYHMIA, 30Cepe/PKeHUN 3/ie-
6171p1IOTO HA 3a1mo6iranHi HeZJOOPOCOBICHIT KOHKYPEH-
1ii; Qisocodcrknuit, MO BHOKPEMITIOE TTPOOTIEMH, TT0-
B’s13aHi i3 coriaapHUMN edeKTaMu peKJaMW; MaHi-
NyJIITUBHUHM, 1110 BUSBJSE MeXaHi3MH i IICUXOJIOTIYHi
YNHHUKU TOPYIIEHHST €TUYHOI KOPEKTHOCTi PEeKJIaMHu.
Ortke, onepegHbo 3/ilicHeHa XPOHOJOT YHO-TUIIOJIO-
riuna icropiorpadis eruku pekyamu XX CT. CKJaJa
TPYHT JJIS TIOJJAJIBIIIOTO AMCKYPCY.

Mema docnidxennss — 1poaHaNi3yBaTH Ta CUCTE-
MaTU3yBaTU HOBITHi aCIleKTH BUBYCHHSA €TUKU PeKJia-
Mu XXI cT. y Kpoc-KyJIbTypPHOMY KOHTEKCTI.

Memoio nepedbaueno UKOHAHHA MAKUX 3A60AHD:

v VKJacTH icropiorpadito HayKOBOTO BUBYEHHS €TH-
ku pexkgaMu XXI cT. 3a XPOHOJIOTIYHO-TUTIOJIOT I YHIM
MIPUHITATIOM;

v TIpoBeCTH KJacuikariiio cy4yacHUX KOHIIeTIIii 1110-
[0 eTUKH PEKJaMHU;

v/ BUABUTU OCHOBHI TEH/JEHIiI OCMUCJIEHHA Ii CyT-
HOCTi SIK eCTUMAIliifHOT MapaJurMu CyCIiJIbCTBA.

MeTo/10JI0TiYHOI0 OCHOBOIO JAOCJII/PKEHHS CTaB CU-
CTEeMHHH TiAXiJ 10 BUBYEHHS COIiaJIbHUX KOMYHiKa-
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1iil y iX po3BUTKy Ta AuHaMiii. MixkaucuumaiHapHuii
XapakTep JOCJi/KeHHs MoTpeOyBaB 3aCTOCYBAHHS Pi3-
HUX METOLOJIOTIYHUX IiAXOAIB, AKUMU OIEPYIOTH Cy-
cninpHi Hayku. [IpuHnummy quciumiiHapHoi 06’ €KTHUB-
HOCTi JJOTPUMAHO HIJISIXOM BUKOPHMCTAHHS JIsKepeJ, 110
BiZJ06paKAIOTh Pi3Hi HAYKOBI TO3UIIIT IOJI0 €TUKU PeK-
JlaMu y HOBiTHilf riepios. BukopucToByioun mopiBHIb-
HUW MeTOJl, BJAJIOCS YHUKHYTH OJIHOIEHTPUYHOCTI B
iHTepriperanii pi3anx Koumentiii. OnncoBuil Ta aHa-
JIITUKO-CUHTETUYHWI METOJW ONpalfioBaHHSA iH(popMa-
1ii 3ymoBU/IM (pOpMyBaHHS BUKJIAAYy HAYKOBOTO MaTe-
piay 3a HAyKOBUM CTaHapTOM.

BuBueHHS eTMKUM pekjaMyu Ha ITOYaTKy HOBOTO TH-
CAYOJITTA BiI3HAYAETHCA BIJIHOBJIEHHAM HAyKOBOIO iH-
Tepecy A0 B3a€EMOJii PEKJIAMHOTO 3aKOHO/JABCTBA Ta
erukn. [Ipumipom, [Ixed 1. Pikapac y crarti «3akonn
pexsamu it erukay (2000) anamnizye cydyacHi nmpoGemn,
1o 6e3rmocepeIHbO MOB’I3YIOTh €TUKY 3 YNHHUM 3aK0-
HOJIaBCTBOM, 30KpeMa Hizerbced 1npo Ilepuly nonpasky
1o Koncturymii CIIIA Ta ii posb y po3BUTKY peKJIaMHu.
Crarts MicTuTh iH(OpMaIlifo Tpo pekJgaMy, 10 BBO-
nuTh B oMaHy. Kpim Toro, aBTop aHamisye mpeneieHTH,
KOJIM PeKJaMa BIJIMBAE Ha IIiJICBi/IOMICTb, BUSIBJISIE
€TUYHY HEKOPEKTHICTb ITpN PeKJIaMyBaHHI TIOTIOHOBUX
BUPOGIB, aJKOTOJIBHUX TOBapiB, TOTAJi3aTOPiB, KOJU
pekJaMa YMHUTDh CYTeCTUBHUI BILIMB Ha JiTel, mMopy-
IIy€ HEJOTOPKAHICTh NMPUBATHOIO JKUTTS Ta BUCTYIIAE
Yy BUTIJIA/I IOJITUYHOI PeKJIaMU Ta TEJEMAapKETHHTY.
CrarTs 1iHHA 1e W TUM, 10 MICTUTb I'PYHTOBHY G6i6-
giorpadiio [4].

Besmmky 3a 06csroM HayKOBY Ipaiio «3aKOH i pek-
gamay ony6saikysas 2000 p. din K. dyeporne. Jli
Binbcon y monorpagii «Iloci6Huk 3 pexsamMHOTO 3a-
KOHO/IABCTBA: JPYXKHil MOpasHUK s PaxiBIliB pek-
JIaMHU» TOSICHIOE IOPUJNYHI Pi3HOTJIyMaueHH:, AKi I10-
BCSIKYAC Ti/ICTepiraloTb KOXKHOTO, XTO IMPaIloe B peK-
JIaMHi#l iHAycTpii, 110 ToJIernrye po3yMiHHS Ta 3aCTO-
CyBaHHSI 3aKOHO/IaBCTBaA [S].

[IpotsiroM mecATUIIITTS BUTpUMaJia 6arato nepeBu-
JaHb mpars OPUTAHCHKOTO MeiallPaKTHKa y Taaysi
6penunry ta pexaamu imeca Kpoymna «Pekmamui 3a-
KoHU i perymoBaHHsA». Y 2010 p. HOBe HepeBUIaHHSA,
o 32 06CATOM y II'SITh Pa3iB MEPEBUIIYBAJIO IEPIIIE,
6yJio onyO6JIiKOBaHe y CIIBAaBTOPCTBI 3 GPUTAHCHKUMU
MTPABO3HABIIMA MapKeTUHTY Ta pekJyamu OmiBepom
Bpeem Ta Py6eprom EpioM. Y 11bOMy I'DYHTOBHOMY
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JOCTi/KeHHI IPUAiIIEHO 0COOIUBY yBary peKJIaMHOMY
3aKOHO/IaBCTBY Ta YUCJEHHUM IIpaBUJaM YIPaBJiHHSA
PEKJIAMHOIO iH/{yCTPi€I0, BOHO OXOILIIOE BCi ACIIEKTU —
Bi/l €EBPOIIEHCHKOI0 3aKOHO/IABCTBA IIPO aBTOPCHKE I1pa-
BO /10 3aKOHiB, III0 BM3HAYalOTh BiJIIOBiaJbHICTD 3a
HaKJIel i HemPUCTOMHOCTi. ABTOPHU MTPO30PO TJIyMadyaTh
i KOMEHTYIOTb 3aKOHU, CTaTyTH i KOAEKCU CaMOPEry-
JIIOBaHHsI pekyamu [6].

B ananitTuynHomy pociijskeHHi «3aKOHOJABCTBO HA
3aXUCTi peKJiaMu: IIPOBiJHI IIpaBO3HaBLI A/ 3aMOB-
HUKIB peKJiaMH, BJKJIWMBiI 3aKOHU, MOOYI0BA CUJTHHIX
KaMIlaHill» IpOBiJHI I0PUCTU KOHCYJbTYIOTb KJi€HTIiB
HIOJI0 MEHE/PKMEHTY PeKJaMHHUX KaMIaHill, po3’sicHIo-
I0Th 3aKOHHU, BUXO/SI4M 3 IpaBus DeepasbHOI TOp-
rosesbnoi xkoMicii (FTC). 3aBasku cIiBIpali 3 ToIl-
MeHe/KepaMy IIPOBiIHUX PeKJaMHMX KOMIIaHiil 14
KHUTA MIiCTUTh IMUPOKUH OTJISA 3aKOHIB i TTpaBUI pe-
TYJTIOBaHHS PeKJaMHUX KOMYyHikanin. ExcnepTtu mpo-
IIOHYIOTb CBOI KOHI[ENII] Ta ifiei CTBOPEHHA CUJIbHUX,
IOPUAMYHO BUIIPABJAHUX PEKJaMHUX KammaHii [3].
Ortxe, Tema «ETuka i 3aKoH» y nepuiomy AecsTuJiT-
ti XXI cT. po3BuBasacs 1igHo i pisHOGIYHO, OKpec-
JIIOIOYM €TUYHi TPUHIUIIA Ta HOPMU PEKJIaMH, perJa-
MEHTOBaHi YNHHUM 3aKOHO/JABCTBOM.

3a penakiieio Po6epra 1. Jlentona mMoJoaiioro
2000 p. Buxoauth 36ipka eceiB «ETuka mosiTuaHOl
KoMyHiKkalii: OKCIOMOPOH?», Jie PO3IJISAAIOThCS eTHY-
Hi po6JieMu, TOB’sI3aHi 3 TpaauIitnuMu cepamu mo-
JIITUYHOI KOMYHIKallil, BKJIOYaouu Mejia, JUCKYPCH,
pPEKJaMy, a TaKOXX HOBI TeXHOJIOrii, 30KpeMa iHTep-
HeT. 3arajoM KHHUTa € PifIKiCHUM MPUKJIAJ0M BUBUEH-
HS TOJITUYHOI eTUKHM 3 aKaJleMiuHoi, a He TpaJulliii-
HOI, MOPAJIiCTMYHOI TOYKU 30PYy. Y KHU3i PO3KPUTO
€TUKY AMCKYPCY IOJIITUYHOI KaMIlaHil, eTUYHI YNHHU-
K1 (OpPMYBaHHS CY/DKEHb €JEeKTOpaTy, eTUYHi Heo-
JIIKM BipTya/IbHOI IIOJIITMKHU, a TaKOXX aHaJi3yIOTbCd
eTUYHI TPO6JIeMHU, TTOPOKEH] MOMITHYHOIO PEKIAMOIO,
OIIUCYIOTBbCST €TUYHI aCIeKTH CyYacHUX TOJITUYHAX KaM-
mauiit [7].

Bpurancoki mpodecopu [Ixeiin Kenseit ta Emiza-
6et bysen y kuusi «/litu-crosxkuBadvi: ocBita, po3Ba-
ru, pexaamas 2001 p. y cBitai cydyacHoi Ky/abTypHOL
Teopii MOKa3yIoTh POJIb KON Yy «Billi 6a’kaHby, KO-
JI1 HAaBYAHHA Hy/JHe, JOPOCJi HEeaBTOPUTETHi, a 3a/0-
BOJIEHHSI KyIIyIOTbCSI. Y peKJiaMi, CIIPSIMOBaHiil Ha [i-
Tell, ocBiTa Ta PO3Baru 3JIMBAIOTHCSA 32 4aciB Kpaxy
OCBIiTH Ta PO3MHUTUX KOPJOHIB MiXX TOKOJiHHSIMHA [8].

Y mepiri pokm HOBOTO THCSYOJITTS €THKA peKJa-
MU 30cepenJiacs Ha CTypOOBAaHOCTI 3 TPUBOY HOBUX
3MI, 3okpema inteprery. Orssigad xypHaay «Adver-
tising Ages, aHamiTUK-peKJIaMO3HaBellb i BioMUil KO-
Merratop bo6 Tapdinx 2003 p. HammcaB KHUTY <A
3apa3 Kijbka cJiB BiJf MeHe», OJHOCTAiHO BHU3HAHY
KOJIETaMU 1 OITOHEHTaMU SIK MaHi(ecT peKJIaMu, B SAKii
aBTODP BBIiB TOHSATTS Ha PiBHI Tpu cJiiB: <«advertroci-
ties» i «shockvertisings>. Xoua #oro aisiIbHICTH He
06MEXKY€ETbCSI €THYHUMU PpobJieMaMyl, BiH 3pOOUB 4u-

MaJIo 3ayBaskeHb II0JI0 PeKJaMHUX KaMMaHill, ki BBa-
JKae HEeTHYHUMU 3/1€61/IbIIOTO BHACIIOK HAMIPHOTO
cexcuamy. Iumi o6BunyBauenns b. Tapdinga crocy-
Basincst Henpasau («HeyecHocTi») B pekaami [9].

Maitnert 1. /Ipampaiit, mpodecop Texachkoro yHi-
Bepcutery B Ocrini, ta Ilarpix Mepdi, mpodecop
Yuisepcurery Horp-amy, y npaui «ETtuka i pexsa-
Ma: MOpaJibHa HiMOTa, MOpaJibHa KOPOTKO30PIiCTb i
MopasibHa edemepHicTb» 2004 p. 3BepHyJIM yBary Ha
eTuKy (axiBIiB pekaamMuoi inaycrpii. PesyabraTu me-
TAJIbHUX iHTEPB 10 MO0 PEKJIAMHOI TPAKTUKHN B areH-
IigX MOKa3aJu, 1o YuMaso (axiBIiB CTPaXKIAIOTH
BiJl «MOpaJIbHOI KOPOTKO30POCTi», KA CHOTBOPIOE (Po-
KyC eTndHoro 6avyeHHsl pekJamu, ab0 «MOPAJIbHOI Hi-
MOTH», KOJIX BOHU PiZIKO MOPYHIYIOTb €THYHi MTHUTaH-
H4a. /lae Haziio Te, IO Bce X TaKMW € HeBEJUKa MEH-
IIIiCTb MOPAJIbHO YYTJIUBUX, i3 «MOPAJIbHOIO YABOKO»
[IPaKTUKIB, 34aTHUX, Ha BiAMIHY BiJ IHIIUX, yABUTU
MopaJibHi ajaprepHaruBu. M. [Ipampaiit ta II. Mepdi
BUABWJIM IIPUYUHU MOPAJbHOI HIMOTH Ta MOPAJIbHOI
KOPOTKO30POCTi i OKPECUIN TIePelyMOBH €THYHOI UyT-
JINBOCTi, cepejl HUX — TeopeTuyHa 0Oi3HaHICTDb, TpaK-
TUYHA BIPABHICTh, CXWJIbHICTD /10 AaHAJITUKU Ta OCBi-
vericth [10].

[My6nikamis Kpica Mypa, mnposignoro daxisiist aren-
nii «Ogilvy & Mather», «Etuka B peknami» (2004)
JKBABO BHCBITJIIOE HEOJHO3HAYHI ITPOGJIEMU MTPABIUBOC-
Ti # eTmuHOCTi pekaamu. OCKiJTbKM Ka3aTu TPaBAy B
peKJaMi BUMarae K YMHHE 3aKOHOJABCTBO, TakK i Iy-
MaHiCTHYHA MOpPaJb, TO PeKJaMicTi i KaXKyTb IPaBiy,
MpOTe He 3aBXK/4 MiJKoM. barato Jofelt cTaBagATh il
CYMHIB €THKY IIPOJIAXY, 0 Iepen6avdae HenoTpiOHiCTh
90 % peueii. Ha JNYMKY OGiJIbIIOCTi CIIOXKUBAYIB, I
HUX 6araTo Ba)KUTh COIliajbHa BiIIIOBIIAJbHICTD PEK-
JIAaMOJIABIliB, BOHW HAJAIOTHh IepeBary OpeHjaam, ski
OTOTOKHIOIOTBCS 3 «JIOOPUMHU ClipaBaMu» . SIK B3ipernb
aBTOP HABOAWTH cTpaTeriio «Johnson & Johnsony, 1o
3aBXK/IM Ha BEPIINUHI PEUTUHTIB SK COIiaJbHO Bi/IO-
BiaspbHa kKoMmmanig. Tpaauniiino yBara sBepTaeTbes
Ha €TMYHY HEKOPEKTHICTb PeKJAMHUX KaMIlaHiil TIOTIO-
HY, aJIKOTOJIIO Ta BOTHemaJ bHOI 36poi [11].

Maii:xe 3a Tpu UBepTi CTOITTS Pi3Hi METOAN i CITO-
co6u 6yu BUKOPUCTAHI /1T BUBYECHHS CTAaHy €THKU B
iHAyCTpil pexJiaMu K Ha eMIIipUYHOMY PiBHi, Tak i B
HaykoBHUX KoJsiax. Hapasi oCHOBHMMM € Tpu IpeJMeT-
HUX TaJyIy3i: CTyIiHb Ba’KJMBOCTI IIUTaHb €TUKU PEK-
JIaMU HUHi i B MalilGyTHbOMY; IIJISIXU CTBOPEHHS areH-
11ii, 110 JOTPUMYETDCS TIPUHITHIIB TpodeciiiHoi eTnKH,
i mocsijpKeHHs, MO0 TMOBUHHI MPOBOJUTU BueHi, 100
CIIPUSATH BJOCKOHAJIEHHIO eTUYHUX MapaJurM peKJaMu
B YMOBaxX 3MiH eJIEKTPOHHOTO Cepe/loBUIa B MeKax
indopMalliitHoTo CycHiJbCTBa.

Yueni 3 Actpanii ExgBapa Cmenc ta Bperr Ban
Xiiikepen y kuu3i «CyTHicTb pek/IaMHOI eTUKU», 10
MpUCBAYEHA TIPAKTUYHOMY 3aCTOCYyBaHHIO inocod-
CPKOTO aHaJi3y peKJaMu, PO3TJSTHYJIM KiJabKa Mmpob-
JieM, 30KpeMa 100 npasau («icTuHu») B pekJami,
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L[O/I0 CTEPEOTUILB Y peKJaMi Ta II0A0 €TUYHOCT] «Ii-
JIbOBOI» peksamMu. HaykoBIli Aifin BUCHOBKY, IO
«HEOOMeKeHe TONTUPEHHST PEKJIaMU, SKe 3aTPOKYE MO-
TJIMHYTH BCi ACTIEKTH MPUBATHUX Ta CYCHiJbHUX cdep
JKUTTS, 3JIUIIAETHCS HANOGINBIIOID €TUYHOI0 TPobJie-
MOIO». ABTOPU MaJli Ha MeTi 3allpOIIOHyBaTH Ipode-
cioHaJIaM PEKJAMHOI CIIPaBH €TUYHI PEKOMEHJAIlii, a
TaKOX 3MYCHUTH iX 3PO3yMiTH 3B'SI30K MiXX PEKJIaMOI0
Ta etukoio [12].

BararoacriekTHa anasiTHYHA cTarTd podecopa KyJb-
TypHOi anTponoJsorii Binbama M. O’bappa <«Etuka
Ta pexaama» (2007), ony6iikoBaHa B 3aCHOBaHOMY I
ovosmoBanomy HuM y 2000—2005 pp. daxoBomy Bu-
nmauni «Advertising & Society Reviews», micTuth pos-
[JIA/L B3a€MUH €TUKU 1 KyJIbTypH, AlaJeKTUKU [IPaBAU
i 6pexHi B peKJaMi Ta eTUIHUX AujaeM cy6’eKTiB pek-
JIAMHOTO PHUHKY B CHUTyallii NPpUHHATTA eTUYHUX pi-
nrenb. IIpeameTom cratti € pasbiuBa pekaaMa, B AKii
YacTO BUKOPUCTOBYIOThCA MYJIAXKI, iMirTarii ta cumy-
JIAT1, IEeMOHCTPYBaHHS HEICHYIOUOTO, 1O 3/1€61ThIN0-
rO BUKJIMKAHO MOTpe6aMu Bi3yasisallii Ta yBUpasHeH-
HS, TIpOTe MOXKe Matu (paTaabHi HACTIAKY; OMaHJINBA
pekJiaMa, sSKa Haii6iabin He6Ge3IevHa, SKII0 CTOCYETh-
Cs TOBapiB «I'PYIl PU3UKY>»; PeKJIaMa iHAyCTpii po3sBar,
1o Mae OyTH BiJIMIOBiZabHa 32 «yTIPABJIiHHS BPaskKeH-
HAMU» ; €TUYHI JUJIEMU PEKJIaMyBaHHS, CIIPAMOBAHOTO
Ha JiTell; eTMYHAa CYMHiBHICTb peKJaMyBaHHS IIKiJ-
JIMBUX TIPOAYKTIB (TIOTIOH, aIKOT0JIb), OCKIJIBKH TI€ TI0-
B’'s13aHO 3 coriagpuumu Oigamu. Ilporte nesiki 3 pek-
JIaMO/IaBIiB BUXOJATb 3 TaKUX MipKyBaHb: SKIIO TO-
Bap 3aKOHHO TIPO/IaBATH, TO 1 HOPMAJTbHO PeKJIaMyBa-
TH. ABTOp — O/IMH 3 HeGaraThoX, XTO aHaJi3ye Hebe3-
meKy mpuxoBaHoi peksiamu, 30kpema Product Place-
ment, Ta Xapakrepusye cyOJiMaNbHy peKaaMy, 1o 4u-
HUTDb HEYCBiZIOMJIEHUI TICUXOJIOTIYHUI TUCK Ha eTHYHi
uinaocti mozuau. B. M. O’Bapp nizcymoBye, 110 criib-
HUX, YHIBEPCAJIbHUX CTAHJAPTIB €TUKH peKJaMu OyTH
HE MOJKe, OCKIJIbKM IX CKJIQIHO 3aCTOCOBYBATH: Te, IO
JIOTYCKAETbCS B OJIHiM TpoMajli, MOxke OyTH HENpuii-
HATHUM B iHIIiHM, KpiM TOTO, iHTepIpeTallis peKJaMu
MoxKe HabyBaTH iHAUBiAyanbHUX KoHoTaliil [13].

OpuH i3 HAlaBTOPUTETHIMNX y CBiTi peKJIaMO3HAB-
1iB Bimbam @®. ApeHc y KOMIJIEKCHOMY JIOCJIi/I’KEeH-
Hi «CyuacHa peksaMa», 10 i3 JOIOBHEHHAMU i J10-
onpamoBanasamu Burpumano 10 nepesupann (1982—
2006 pp.), Ha eMIIPUYHOMY MaTepiaJi PeKJIaMHOI Ai-
SIIBHOCTI Ta Ha OCHOBi HAyKOBUX 3/100yTKiB aHaJi3ye
OCHOBHI IIPUYMHU BiJICYTHOCTI /I0BipHU /10 PEKJIaMU BHa-
CJIZIOK HEETUYHOI ITOBEAIHKN PEKJIaMO/JABIiB IIPOTAIOM
OCTAHHBOTO CTOJIITTS. OOMaH, HelpaBUJIbHE BUCBIT-
JleHHs1, OpexJimBa pekJjama, repeOiJbiineHi obilsgHKY,
HeYeCHi IOPiBHAHHA — ycCe L€ € HIKiJUBUM dK A4
CIOKUBAYiB i KOHKYPEHTIB, TaK i I/ CIPUHAHSATTS JIIO/b-
MU PeKJIaMOJIABIliB B3arayi. [HakIie Kaxyuu, Oy/Ib-aKi
peKJIaMo/iaBIli, SKi OOGMPAIOTh HEETUYHY TMOBEiHKY,
IIKOJAATD HE JIMIIC XUCTKUM B3aEMUHAM 3i CIIOKUBa-
yamu, aJie it yciii pexknamuiil nmpodecii. IlanoBanmii

HayKOBEIb BBAXKa€, M0 €TWYHA MOBeAiHKa Gyje Ha-
CTiJIBKM BayKJIMBOIO JIJISI B3a€MUH i3 KjieHTamMu B X X1 cT.,
IO BKJIIOYAE TIOTOYHY €TUYHY MPoOJIeMy B peKJaaMi 10
KOKHOTO PO3/1iJ;Ty KHUTH, CTaBJISYU 32 METY CKOHIIEHT-
pyBaTH yBary Ha HAKPUTUYHIIIMX COIIATbHUX MPOO-
JleMax, sIKi BUHMKAIOTh Y PEeKJIaMO/IaBIliB cborojHi. Lle
ne6aT Tpo «IyTy» peKJaMy, peKaamy JJIs JiTei, 1mo-
PIBHAJIBHY peKJIaMy, I[iJIbOBI €THiYHI MEHIIMHU, PO3-
JiJIEHHA CIIOJKUBAYiB, IIPUBATHICTh, HETaTUBHY IIOJIi-
TUYHY peKJiaMy i craTucTuuHe MaHinymoBaHHs. Ilo-
cunatounch Ha npami IBana Ilpecrona, B. Apenc Bu-
3HAYAE PISHUIIO MisK €TUYHOIO [Uj1eMOI0 (HEBUPILIIEHOO
iHTepIpeTali€lo eTMIHOro MUTaHHA) Ta €TUYHOIO IO~
MUITKOI0 (HENPMHIIMIIOBOIO, HEJIETAIBHOIO TTOBEIiHKOIO),
BUXO/IYN 3 yMKH, 10 (paxiBii y cdepi pexnamu 3HaY-
HOIO MipOI0 BBAXKAIOTb €TUKY CMHOHIMOM JIETAJIbHOCTI,
TOMY <«eTHKa ITOYMHAETHCS TiJbKM TaM, Jie 3aKiHuy-
€Tbcst 3aKoH» [14, c. 71]. Takum yumHOM, peKJaAMHY
JiAJIPHICTD PEIJIaMEHTYIOTb 1 CIIPAMOBYIOTb SAK YMC-
JIEHHI 3aKOHW, TaK i caMOpery.JioBabHi 3ycuis ¢a-
XiBIIiB Ta rpoMajicbkocTi. [lo KOKHOTO po3/iTy yKJia-
JleHo rpyHToBHY Gibsiorpadiio [14].

Buenwii i3 Kanagu, daxiselb 3 nutanb Kopiopa-
tuBHOI eTuku [[xxon Hessna Kocra, axuil € 3acHOBHU-
koM llenTpy ernunoi opienTartii, koacyabranToM NGOs
Ta OpraHisaliil JepaBHOIO CEKTOpa Yy BCbOMY CBITi,
0 CIPHUSIIOTh €TUYHIN JOCKOHAJIOCTI CBiTOBOI €KOHO-
MiKH, aBTOPOM KiJIbKOX KHUT, BKJIIOYAIOYH BiZIoMy TIy0-
JiKanio «3armopyka ychilmHoi mpartii: kusa Bipa y 6i3-
uec» (2005), y kuusi «Ilo-npasai: Etuka B pekaami.
Kanazicbke poscaiyBaHHs Tpo Te, N0 € HEOOXiHUM
i mo moxmueuM» (2008) MPOMOHY€E MPaKTUYHI iHCT-
PYKLiI 3 MapKeTUHTY JUI OLIHKU €THUYHOIO CTaTyCy
6penaiB i peknaamu. Il KHuUTA, 10 € B3ipleM aHaJi-
3y €TUKM peKJaMyBaHHd, CIpsSIMOBaHa Ha PO3UIMPEH-
HSI CTPATErivyHOTO TJIAHYBAHHS Ta PO3POOKU HOBHX IIPO-
JIYKTiB 3 TOTPUMAHHSAM €THYHUX KputepiiB [15].

Crarts «Uu Moke 6yTH €THYHOIO pekJamMay Maptu
[Toy, 3acuoBuutli it ouiapHuii arenii «Earth Adver-
tising» Ta nO4YipHbOI NPOJAKII-CTYAil, JlaypeTra 4uc-
JeHHux $haxoBux Haropoj, 3okpema «Radio Mercury
Award», «Best of Show New England Broadcast
Awards, «Los Angeles Belding Awards», «New York
One Show», «New York Art Directors Award», «Ad-
week Creative All-Star», omy6uaikoBana y KypHasi
«Ethical Markets», HaBOANTD BU3HAUEHHSI pEKJIAMU
SIK MUCTelTBA IlepeKoHaHHsd. MeTa pekJaMu — BILIU-
BaTH Ha MUCJIEHHS, IIPOTe B €TUYHUX Mexkax. «HasiTb
Halli AYMKU HiAIaJA0Th Ii/l BIUINB PEKJaMU, KA MO-
ke 6yt (popMOI0 MECTEITBA, MAapa3uToOM, CBOOOOI0
CJIOBa, TPOTIATaH/0M0, 3J0POBUM KalliTaJaizMoM, 6Ges3-
3aCTepPeXHUM 3JI0M i JBUTYHOM IIporpecys». Pekjami
IIpUTaMaHHa BeJIMKa €eKOHOMiYHa CIIOHyKa, KPiM TOTO,
BOHA KoMepIriamizye cBoboxay ciosa. IIpore pekiama
Ma€ CYyTTeBi €THYHi BaJM: <«...9YUM MCHII OYEBHHA,
TUM arpecHBHiINa, 3/1e6iJIbIIOTO He TIPUBEPTAE yBarH,
IpOTe BILJIMBAE Ha Ii/icBioMicTby [16].
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AsroputeTHi yueHi-peksamosHasii Ina I. Beprep,
[erri X. Kanninrem, Maitnerr 1. [Ipampaiit y crarti
«Orya1 KOpropaTUBHOI COTiaJbHOI BiZNMOBiaIbHOC-
Ti: PUHKH, IO PO3BUBAIOTbCA Jo6ponopsao» (2007),
TIOB’SI3yI0YM €TUKY PeKJaMU 3 TIEBHUMHU acHeKTaMu KOp-
TOPATUBHOI COIiaJIbHOT Bi/INOBiIAIbHOCTi, BU3HAYAIOTD
BUMipH, IO JEMOHCTPYIOTh B3aeMo3B’sisok KCB Ta
€TUKU: BHYTPIlIHA [IOJITUKA Ta MEHEPKMEHT KOMIIaHii,
IO € TapaHTaMH JOTPUMaHHSA eTHYHUX IPUHIINIIIB;
30BHIIIHI iHINIaTHBYU, IO COPHUIIOTh PO3BUTKY TasTy3eit,
B SKUX MpAIioE KOMIaHis; KopropaTuBHa (isaHTpo-
isi; BIJIMB IWX iHII[iaTUB Ha cycmiabctBo [17].

[Ipodecopu nepskaBHoro yniBepcutery IliBHiuHOT
Kapousinu Aapon K. Mecci ta Enni A. AuToH y po6o-
Ti «bixeBiopucTuHa eTHKa peKJaMHu» PO3TJIALAI0Th
IIpeJMeT JOCJIi/PKEHHS K METO/, 1110 CIIPUSIE CYTTEBO-
My TiBUIIEHHIO e(DeKTUBHOCTI pekJIaMyBaHHs. [Ipore
6ixeBiOpUCTHYHA PEKJIaMa MOXKe MaTh CepHO3Hi HACJTI/I-
KU JIJIsI TPOMAJITHCHKUX CBOOGO/| i HEJJOTOPKAHHOCTI TIPH-
BATHOI'O KUTTS. Y [OCJi/PKEHHI OMUCYIOTbCS HACJi/l-
KH 6iXeBIOPUCTUYHOI €TUKU PEKJIaMU B KOHTEKCTi TeX-
HOJIOTiYHOTO PO3BUTKY, MOJITHYHHUX Ta IPABOBUX MTPO6-
JieM i TpaAuIliiHOi MPaKTUKU peKJaMHu, IO T0YacTh
MPOCTEXKYIOTBCS Yepe3 aKIeHTyBaHHS Ha BeO-TEXHO-
gorigx. et MiskaucuumiHapuuii miaxiz go npobiie-
MU CIIOHYKa€ /10 JUCKYCiif, 110 CTaHOBJATH iHTepec
JUIST MaiiOyTHIX focuikens [18].

Xova OCHOBHHUII HAyKOBWI I0POGOK 3 €THKU peEK-
gamu Hasexnutb yuenuMm CIIIA, Kawamm, Ascrpautii
Ta KpaiH 3axigHoi €Bponu, NMpHUBEPTAIOTh yBary OK-
pemi mocriimkenHs y kpainax Asif Ta Adpuku. [Ipu-
MipoM, Bizomuii ingilicbkuii Buenuii Casant [[xxycric
y CIiBaBTOPCTBi 3 DbBanpaiomanxi, KOJUIIHIM CyAe10
Bepxosnoro Cynmy Iuaii, 2002 p. Bugamn kaury «Pek-
JIaMHI 3aKOHHU Ta eTuKay [19], mo MicTurh BUTSTH 3
YMHHNUX 3aKOHIB 1Tpo pekiamy [uaii, Ingonesii, Mamaii-
3ii, Hosoi 3enanpii, [Ipi Jlauku, TaiiBanio, Amaiiku,
Maumnaiisii, Henany, Maui, [lakucrany, €meny, Caynis-
cbKoi ApaBii Ta 6aratbox iHIMMX KpaiH. HaBoasTbcs
NIPUKJIAN BU3HAHOI 3aKOHO/IABCTBOM Ta I'POMAJICbKU-
MM OpPTaHi3alliIMA HEETUYHOI PEKJAMU i JAIOTbCA pe-
KOMEH/IaIlil THM, XTO POOGUTH CBOTO Kap €PY B PeKJaM-
HoMy Gi3Heci.

Hayxosui 3 Typeuunnu Enidp Akaryn Eprin ta Xan-
nan Oznemip y rpyHTOBHIil crarti «Etnka pexmamu:
TIOJIbOBI JOCJIi/PKEHHS TyPEIbKUX CIIOKUBAviB», ONPU-
mionueniit y sxypuasi «Journal Of Applied Business
Research», posrssigaiors BILVIUB 00MaHy, KyJbTYPHHUX,
eMOIIifHIX Ta CEeKCYaJIbHUX CTePEOTHIIiB, 1110 MiCTATbCS
B pekJsaMi. Pesysbratu 11bOoro J0CJi/PKEHHS BaKJNBi
JUIsT 3apyGisKHUX i BITUMBHSIHUX PEKJAMHUX areHIfiit
Ta TXHiX KJI€HTIB, MO OPIEHTYIOTbCSI Ha TYypPEIbKUi
PUHOK, AJIST PO3YMiHHSI TICUXOJIOTii CIPUIHATTS PeK-
JIaMU TypeIbKuMHU crioskuBadamu [20].

Meit M. Hsepi6Ge y 12-tu posmiiax xuuru <«Pek-
JlaMHa eTuKa Ta ii peryJioBanHs B Hirepii: BUKJIuku»
posrJsfae, 30KpeMa, Taki TeMH: UyT/JIMBa pekjaMma B

iHTerpoBaHUX MapKETMHIOBUX KOMYHiKallidX; IIpoTe-
TYBaHHS PEKJaMHUX CTaH/apTiB 4yepe3 caMoperyJio-
BaHHA Ta CHiBIIPAIiO; TOUIYKH KOHCEHCYCY peKJaMu
Ta peJirii; HarioHaJabHI cTangapTn edipHOi periTaMu;
eTrKa Ta mpodecionatiaM SK iHCTPYMEHTH HaIliOHAJb-
HOI iHTerpanuii; moyiTM4Ha pekJaMa Ta ii poJb y Cy-
cmisberBi [21].

Y kojexkTuBHiN mpani mpodecopiB BijaizenHs
MapKEeTUHTOBOTO MEHE/PKMEHTY YHiBepcurteTy Aic-
A6e6u «Etuka Tenesisiiinoi pexnamu» (2010) naro-
JIONIYETHCS, 10 MOSIBA i BUKOPUCTAHHS B TeJIeBi3iifHiN
peKJiaMi HOBUX CyYacHWX TEXHOJIOTiHl MepeTBOPIOIThH
€TUKY peKJiaMu Ha OoKcloMopoH. IIpore koMmmanisM He
BapToO ITH Ha KOMIIPOMiC B €TUYHOMY YU KOMepIliiiHo-
MYy CEHCi, a B ifieaJi CJiJl JOCATAaTH KOHCEHCYCY IUX
JIBOX acleKTiB. Aske 106 peksiama Gysa edeKTus-
HOIO, CIIOXKMBAaYi MOBMHHI OYTH BIIEBHEHi B Hiil, TOMYy
OMaHJIMBa peKJiaMa Ha TejebaueHHi TprpedeHa Ha Tpo-
MaJICbKUit ocy[ i mpoBaJi. Y KoHTeKkcTi MixkHapoHo-
TO KOJIEKCY PEKJIAMHOTO IIpaKTHKa y KHU3i posrisna-
I0TbCST eTUYHI TTpo6ieMu eionChbKOro Tee6aueHHsT aM-
XapCbKoIo MOBoOIO [22].

Y Kurai mpoBoanTbcs 3HaYHA po6OTa 3 PEKJIaMo-
3HABCTBA, iCHY€ YMMAaJIO PO3BiJIOK MO0 crerudikm
peryJiloBaHHS €TUKHU PeKJaMU Ha 3Pa3oK J0CJIi/PKeH-
us mapkerosora yKixonr Tao «Ilorsmu6aenHe BUBYCHHS
CHCTEMH PETyJIIOBaHHsA KUTailchbkoi pekaamu» (2007).
YBaru 3acJyyroByloTh i coJjigHe gocaijkeHHd <«IIpo
PEryJIIOBaHHS PEKJaMHUM 3aKOHOAaBCTBOM» (2009)
npodecopiB Kosemxy momiTHyHNX HAYK i 3aKOHO/AB-
crBa XaGeiicbkoro yniBepcutery [[kinsonr Iao rta
IO Bour. Kopucryiorbca mnomysgpHicTio my6Jikarii
npocecopa [Ixinr Bonr, 3okpema crarts «Po3BuTox
KUTANCHbKOI PeKJIAMU: TIEPCIIEKTUBU iHAYCTPil HA OCHO-
Bi 3106yTKiB KyabTypu» [23].

TpaautiitHe [Js1 €TUKKM pPeKJaMU TUTAHHS TI0/0
peKJaMyBaHHsI, CIPSIMOBAHOTO Ha [liTell, iHTepIpeTy-
I0Tb Ha HaIlioHATbHUX TepeHax Kuraio mpodecop e-
nmapTaMeHTy BHMBUEHHS KoOMYyHikaiii#i bBanrucrcbkoro
yHiBepcurery 'onkonry Kapa Uaw ta mpodecop Ile-
KiHcbKoro yHiBepcurery [Ixeitmc MxHin y my6atika-
il «PerymoBanns autsvoi pexkiaamu B Kutaiy, a 3ro-
oM, 2004 p., v xuu3i «Peknmama Kurao — mitaMs.
Kpim nporo, K. Yan nanexutp 1ie Hu3Ka my6rikanii
mozo npobaemu «Peknama i gitus [24]. Ilpote cdhepa
HAyKOBUX 3allikaBJeHb podecopa Kapu Uan 3navynOo
pIna, Mpo Ie cBiguuTh ii couina Monorpadis y
cmiBaBTOPCTBi 3 mpodecopom Xour Uenom «Pekia-
Ma Ta KUTaWCbKe CYCIiJbCTBO: BUTOKHM Ta YUHHUKHU»
2009 p. [25].

BucHoBku. AHasi3 HOBITHiIX acleKTiB HAYKOBOTO
BUBUYCHHS €TUKHM PEKJAMH BHUABJAE, IO OCMUCJIECHHS
CEeHCy i TIpW3HAUYeHHS eTUKU PeKJaMHU € TPeMEeTOM
HAYKOBUX iHTepeciB JOCJHIMHUKIB 3 Pi3HUX KpaiH y
rajly34x COLioJIorii, Iopucnpy/aeHii, ncuxosorii i ma-
COBUX KOMYHiKallilf, siki, mompu Ppi3Hi aclekTu BU-
BUEHHS, JOXOJATD CIiJIBHOIO BUCHOBKY, IIIO TyMaHicC-
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HoBiTHi

ACMNEeKTH HAYKOBOro BUBYEHHA E€THKH pPEeKJaAMHU:

XXI cr.

TAYHI iMIIEpaTUBU PEKJaMU MAlOTh 3araJibHOJIIOICbKE
3HAYCHHA.

[IpuBeprae yBary Ta oCOOJMBICTH, IO TONPHU Te,
1[0 MUTAHHSI €TUKKM PeKJaMHu NpoTsaroMm XX CT. po3-
rasgann nepeBakHo ydeni CIIA, y HOBOMYy Tucsayo-
JITTI IPO6GJIEMH MOPAJIBHOCTI COIiaJIbHIX KOMYHiKaIlii
cTamm 06’€KTOM HAyKOBO-TIPUKJATHUX TOCJiIKEHDb Y
6araTboxX KpaiHax cBiTy, mpmuoMy reorpadist HayKo-
BUX CTY/lil eTUKN PeKJIaMHu ayske po3Mmaita. Bapro 3a-
3HAYUTH, 1O JiIEPCTBO BeyTh y4eHi 3 Kuraio, e mo-
pSl i3 aKTUBHUM PeKJaMHUM Gi3HECOM CTPIMKO 3pO-
CTa€e yBara i /1o MUTaHb PeKJaMHOI eTHKH.

Kpim TorO, 11i/IKOM TTPOCTEKYETHCS CTAJNi iHTEepec
JIO Ti€i TeMU IeIKUX YYeHUX, IO IPOTATOM HE OJHOTO
JEeCATUITTA BUBYAIOTb IIUTAHHA €TUKM PEKJaMU, 30-
kpema 1e M. [pampaiit, II. Mepdi, M. Xaiiman,
B. Aapenc, C. [Ixycric, . Kocra, K. Han. Cnocre-
piraetbces i opMyBaHHS HAYKOBUX MIKiJI, 10 HAcaM-
nepesl XapakTepHo /g HaykoBliB Kuraio ta CIIA.

BuokpemooTbcd 1 OCHOBHI TeMH HayKOBUX 3a-
IiKaBJIEHb MO0 €TUKU PEKJAMH: 3aKOH i MOpaJb-
HiCTb, POJIb peKJaMu y BUXOBaHHI i popMyBaHHi Tij-
POCTAIOUOTO TMOKOJIIHHS, BIJIUB peKJaMyBaHHS IIKiJ-
JIMBKX TOBapiB (aJKOroJb, TIOTIOH) Ha 3/0POB’S i 106~
po6yT cycmisbcTBa. B ocramHi Wacu 3’gBuiacs TeMa
BIIUBY iHTEPHET-TEXHOJIOTIN Ha eTUYHi 3acaiu peKJa-
MyBaHHA.

TaxuM ynHOM, icTopiorpadisi HAayKOBOTO BUBYEHHS
etuku pexyamn XXI cr., ykjaaseHa 3a XpoOHOJOTiYHO-
TUIOJIOT{YHUM NIPUHIIUIIOM, BUSBJISIE OCHOBHI TEH/IEH-
111 PO3BUTKY PEKJIAMO3HABUUX CTYAill Y KOHKPETHOMY
HAYKOBO-TIPUKJIQAHOMY acCleKTi, e AnBepcudikyoTh-
€4 Ta [IPOJIOBXKYIOTbCA MOIIYKU I ycTaleHHsa IpUHIN-
MiB €TUYHOI KOPEKTHOCTi COlliaJbHUX KOMYHiKalliif.
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Hrytsyuta Nataliya

New aspects of scientific research of advertising ethics: XXI century

According to the chronological and typological principle the overview of scientific research of advertising ethics from
the beginning of XXI century is carried out. The system analysis shows the main trends that provides a comprehensive
study of ethical problems of advertising communication.

Keywords: historiography, discourse, advertising ethics, trends of development of advertsing studies.

I'pumrora H. H.

HoBeiimme acnexkTbl HAyYHOTO M3Yy4YeHUs 3THKH pekJjambl: XXI B

ITo XpoHOIOTMYECKO-THTIONOTHYECKOMY TIPHHIAIY ceJan 0630p HAyYHOTO M3YyUeHUSA ITHKM pekJaMbl ¢ Hadama XXI B.
CHcTeMHBIH aHAJIN3 BLIABUI OCHOBHBIC TEHJCHINH, 00eCTIeunBaIoNe KOMIJIEKCHOE FICCIe/J0BaHie STHICCKUX MPo6JIeM peK-
JIaMHOIl KOMMYHUKAIINN.

Kmouessbie coBa: ncropnorpadus, IUCKypC, 3THKA PEeKJaMbl, TEHACHI[NN Pa3BUTHSA PEKJIAMOBE/ICHIIA.
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